
been incorporated into every product. 
Ingredients have been carefully selected to 
maximize skin compatibility, moisturization, 
barrier protection, and patient comfort while 
delivering the performance expected by 
healthcare professionals.

Yet scienti�c performance alone does 
not de�ne a superior product.
The McCord Research development team 
recognized that sensory experience is an integral 
component of quality. Rather than reproducing 
past fragrances, they sought to create an entirely 
new signature experience—one that re�ects the 
elegance and sophistication of the 
Viniferamine® brand.

The result is Lemon Crème.
Lemon Crème is intentionally delicate rather than 
overpowering. It combines the brightness of 
fresh citrus with the warmth of creamy vanilla to 
create an aroma reminiscent of a freshly 
prepared French lemon pastry. The fragrance is 
light, re�ned, and inviting. It disappears gently 
after application without lingering excessively, 
respecting both patients and healthcare 
environments while leaving behind a subtle 
impression of freshness and comfort.

The fragrance was selected to complement the 
products rather than compete with them. It 
enhances the application experience without 
overwhelming sensitive users or clinical settings. 
Its purpose is simple: to transform routine skin 
care into a moment of comfort.

For patients, Lemon Crème can evoke warm 
memories of family kitchens, homemade 
desserts, celebrations, and simpler times. Those 
positive emotional associations may seem small, 
yet in healthcare they matter enormously. A 
pleasant daily routine can improve the overall 
perception of care, particularly for individuals 
requiring repeated treatments over weeks 
or months.

For caregivers, Lemon Crème o�ers another 
important bene�t. Products that smell clean, 
fresh, and comforting create a more pleasant 
working environment. Skin care becomes 
something caregivers enjoy providing rather 
than simply another clinical task. That positive 
experience naturally extends to patients and 
families, reinforcing con�dence in the quality of 
care delivered.

Viniferamine® represents the evolution of 
everything learned from developing premium 
healthcare skin care products over the past 
quarter-century: 

• Superior ingredients 

• Advanced formulation science 

• Exceptional clinical performance 

• Elegant aesthetics 

• And now, a signature fragrance that re�ects 
    the same commitment to excellence found 
    throughout the entire product line

Because the �nest healthcare products 
do more than protect the skin.
They support dignity. They improve comfort. 
They create positive experiences.

At McCord Research, every detail matters. And 
sometimes, something as beautifully simple as 
the delicate aroma of Lemon Crème can remind 
both patients and caregivers that healing is not 
only about science—it is also about humanity. 
Clinical performance remains the foundation, but 
exceptional care is experienced through every 
sense. Lemon Crème is more than a fragrance. It 
is the �nishing touch that transforms scienti�cally 
advanced skin care into an experience patients 
look forward to, and clinicians are proud 
to provide.

For decades, advanced skin care has been 
evaluated almost exclusively by clinical 
performance. Clinicians look for products that 
cleanse e�ectively, protect compromised skin, 
reduce irritation, and help restore healthy tissue. 
Patients want products that work while making 
them feel clean, comfortable, and cared for. 
The most successful skin care products 
accomplish both.

One often-overlooked characteristic of 
exceptional skin care is fragrance.
While fragrance never replaces scienti�c 
performance, it can signi�cantly in�uence how a 
product is experienced. The �rst impression of 
any cleanser, lotion, or barrier cream is often not 
its ingredient list—it is the sensory experience 
created when the package is opened, and the 
product is applied. A pleasant fragrance 
immediately communicates cleanliness, comfort, 
and quality. When that experience is repeated 
day after day, it becomes associated with 
con�dence, healing, and compassionate care.

Modern neuroscience helps explain why 
this occurs.
Among our senses, smell has the most direct 
connection to the brain regions responsible for 
memory and emotion. Unlike vision or hearing, 
odors are processed through pathways that 
communicate closely with the limbic system, 
including structures involved in emotional 
processing and long-term memory. A familiar 
fragrance can instantly evoke feelings of comfort, 
safety, optimism, and well-being without 
conscious e�ort.

This phenomenon is particularly 
meaningful in healthcare settings.
Patients in hospitals, rehabilitation facilities, and 
long-term care environments often experience 
anxiety, discomfort, and emotional stress. Clinical 
environments naturally contain disinfectant 
odors, medications, and other institutional scents 
that can reinforce feelings of illness. Introducing 
a light, pleasant fragrance can subtly change the 
atmosphere surrounding everyday care. Instead 
of reminding patients they are in a medical 
facility, the product can evoke memories of 
home, family, comfort, or happier moments from 
earlier in life.

Healthcare professionals bene�t as well.
Nurses, wound care specialists, and caregivers 
perform repetitive skin care procedures 
throughout every shift. When a product feels 
elegant, spreads smoothly, absorbs properly, and 
o�ers a delicate fragrance, the experience 
becomes more enjoyable. Over time, those 
positive experiences build con�dence in the 
product and reinforce a preference for using it 
whenever appropriate. Products that clinicians 
enjoy using are more likely to become trusted 
parts of everyday practice.

These lessons guided the development 
of the Viniferamine® skin care line.
Every Viniferamine® formulation begins with one 
objective: clinical excellence. More than 
twenty-�ve years of scienti�c research, 
formulation re�nement, and experience 
developing successful healthcare brands have 
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